
Full-Time Digital Organizer Position
The Organization: United Congregations of Metro East is a non-partisan, non-profit southern 
Illinois community organizing organization. UCM sets a vision for the metro east and builds with 
leadership, partners, and advocates to champion policies that uphold the humanity of 
marginalized communities while advancing racial, social, environmental and economic justice. 
UCM convenes and leads coalitions in three areas: Racial Equity, Economic Justice, and 
Environmental Justice. Building power with grassroots partners using organizing and 
communications tools, UCM hosts actions and regional convenings throughout the year, 
including statewide organizing with partners.

 Position Summary: A UCM Digital Organizer builds power through teamwork, strategic 
communications, and powerful relationship-building with coalitions, partners, and advocates to 
create social change. UCM’s communications plan/strategy is campaign-oriented, collaborative, 
and well-integrated with organizing and policy. This new team member will be resilient, detail-
oriented, creative, and collaborative. The ideal candidate will be deeply committed to 
developing and advancing a visionary narrative that embraces peoples’ full humanity, building 
power within impacted communities by uplifting the voices of people directly affected by 
unjust policies, and activating core values with mass appeal. Partnering with the Executive 
director, the Digital Organizer will strategically develop and lead the digital work behind UCM’s 
campaigns and narrative inspiring target audiences to take action. The Digital Organizer will 
also collaborate with the Organizing team to build strong virtual communities and advance 
campaign strategy through online tools, the UCM website, and social media. The Digital Media 
Organizer should have a track record in social justice work, preferably on campaigns for 
Environmental, Economic, or Criminal Justice reform. This team member will report to the 
Executive director and will work closely with the policy teams, organizing teams, coalitions, 
partners, and advocates. 

Responsibilities: 

 Collaborate with various teams/campaigns to write and create engaging actions for 
digital communications through EveryAction and social media 

 Collaborate with Organizing and Policy teams to create and ensure digital campaign 
strategy is integrated and effective; Use data-driven insight, strategic experimentation, 
and engagement analytics to participate on teams and coalitions actively. 

 Manage VAN, EveryAction and any other relevant digital tools to produce digital actions 
and electronic communication that engages and organizes members, partners, 
advocates, leadership, media 

 Collaborate with the Organizing and Comms teams to optimize and strategically use 
digital tools and channels 

 Manage social media channels and website edits 
 Measure analytics on digital tools for reporting on campaign strategy, engagement 



 Assess narrative and strategies based on analytics with reporting out to leadership and 
campaign team

 Solicit input from executive director, campaign leads, and management team to ensure 
responsibilities and development are progressing successfully 

 Create thoughtful and detailed work plans for check-ins and retreats 

Required Skills and Experience: 

 Demonstrated commitment to UCM’s messaging and goals 
 Demonstrated commitment to racial justice campaigns and movements 
 Ability to understand the moment, prioritize actions and seize opportunities for building 

power 
 Experience working on economic, environmental, or criminal justice campaigns. 
 Proficiency in digital tools including but not limited to EveryAction, VAN, Social Media 

Platforms, and digital adwork
 Must be innovative and use growth mind-set; flexible 
 Proficiency as written and spoken communicator 
 Spanish or second language competency highly preferred 
 Web design, and cyber security experience preferred


